HEART OF OHIO

Terry Anderson supports Heart of Ohio Family Health
with extensive professional and community-based
experiences as a foundation for culturally competent
vision, proactive and results-oriented strategic
planning, and passionate leadership in areas that align
with the organization’s mission.

He has over 30 years of community impact
programming, educational support, and various
communication experiences that range from designing
and producing educational publications for a national
educational publisher and Columbus City Schools to
devising outreach approaches to enhance the art and
cultural prosperity of central Ohio with the Greater
Columbus Arts Council.

Terry Anderson
Director of Marketing and PR

While serving as the Director of Communications and
Marketing with Ohio United Way, he provided oversight
and strategies —specifically in the area of health and
human service concerns— that supported and
informed Ohioans about the innovations and trends in
the health care enterprise. He was also responsible for
researching, developing, designing, and distributing
various publications that targeted specific audiences
throughout the state.

Mr. Anderson has volunteered as a board member or
in a governance capacity for several local, state, and
national non-profits.
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https://www.heartofohiofamilyhealth.org/leadership-team

